Content Syndication 
Platforms 


Choose the Write One 


What is Content 
Syndication? 


Content syndication {S$ the process of republishing or distributing your content on third-party 
websites, blogs, and media outlets. Unlike guest posting, where you create new content for 
another site, content syndication involves sharing or republishing content that’s already been 
published on your own website. This allows you to reach a much broader audience without the 
additional effort of creating entirely new content. 


Content Syndication Platforms are tools that enable marketers to distribute their content across a 
network of websites and publications that cater to specific industries or audiences. The platforms often 
handle the logistics of syndication, ensuring that your content is shared with the right audiences and 
appropriately attributed back to you. 


For example, a B2B marketer may create a whitepaper or blog post about a new product or 
industry trend. Rather than relying solely on organic traffic to their website, they can syndicate 
this content to relevant business websites using a Content Syndication Provider. The content will 
appear on these websites, increasing its reach and potentially driving more qualified traffic back 
to the original source. 


Why Content Syndication Matters for B2B 
Marketers 


Content syndication is particularly valuable in the B2B space, where decision-makers often require detailed, high-quality 
information before making purchasing decisions. Unlike B2C marketing, where emotional appeal and quick decisions are 
common, B2B marketing relies on building trust, credibility, and long-term relationships. Here are several reasons why 
content syndication matters for B2B marketers: 


1. Expands Reach to Target Audiences 

The primary benefit of using Content Syndication Platforms is their ability to significantly expand the reach of your content. 
Even if your website has strong SEO and attracts decent traffic, syndicating your content on well-established, high-traffic 
industry websites can expose your message to a much larger and more targeted audience. 


2. Boosts SEO and Domain Authority 

Content syndication can also contribute to your SEO efforts. When your content is shared across reputable platforms, it 
often includes backlinks to your original post, which can help improve your website’s domain authority. Search engines like 
Google consider backlinks from high-authority websites as positive signals, boosting your overall SEO ranking. 


3. Generates High-Quality Leads 
Many Content Syndication Platforms allow for targeted distribution based on parameters such as industry, job role, 


company size, and geographic location. This ensures that your content reaches the decision-makers and influencers who 
are most likely to be interested in your products or services. As a result, you can generate more high-quality leads that 


are more likely to convert into customers. 


4. Enhances Brand Visibility and Authority 
When your content appears on trusted, industry-specific platforms, it increases your brand’s visibility and authority. 


Potential clients are more likely to trust and engage with brands that they see featured on authoritative websites. This 
can lead to higher conversion rates, as these audiences are already primed to trust your expertise. 


5. Leverages Existing Content 
Creating new content can be time-consuming and resource-intensive. Content syndication allows you to maximize the 


value of the content you've already created by distributing it across multiple platforms. This means you can get more 
mileage out of each piece of content, saving time and money while still reaching new audiences. 


Key Factors to Consider When Choosing 
Content Syndication Platforms 


¢ Audience Targeting 
Different platforms cater to different audiences. Some may specialize in B2B industries like finance, technology, or 
healthcare, while others may focus on broader consumer markets. It’s essential to choose a Content Syndication Platform 
that allows you to target the audience that is most relevant to your business. Many platforms offer sophisticated targeting 
options based on demographics, job titles, industries, and even specific companies. 

* Content Type and Format 
Certain platforms specialize in distributing specific types of content, such as blogs, whitepapers, webinars, or videos. Ensure 
that the platform you choose supports the content formats that are most valuable to your target audience. 

¢ Analytics and Reporting 
Measuring the effectiveness of your content syndication efforts is critical for optimizing future campaigns. The best Content 
Syndication Platforms offer comprehensive analytics and reporting tools that allow you to track key performance indicators 
(KPIS) such as views, clicks, leads, and conversions. This data Is crucial for understanding which platforms are driving the 
most value and where you might need to refine your strategy. 

° Cost 
Content syndication can be a cost-effective way to generate leads, but it’s essential to consider the pricing model of each 
platform. Some platforms charge per click or lead, while others may offer subscription-based services. Be sure to evaluate 
the cost relative to the potential ROI. 

¢ Platform Credibility 
The credibility of the platform where your content is syndicated is directly tied to your brand’s reputation. Always choose 
Content Syndication Platforms that are known for their trustworthiness and authority within your industry. 


Toop Content Syndication Platforms for B2B 
Marketing 


¢ Outbrain 
Outbrain is one of the most widely used Content Syndication Platforms, particularly for distributing content on 
high-traffic news and media websites. It operates on a pay-per-click model, making it a popular choice for 
marketers who want to pay only for actual engagement. 

° Taboola 
Taboola is another leading Content Syndication Platform that helps marketers place their content on premium 
websites. Like Outbrain, it uses a pay-per-click model and offers extensive audience targeting options. 

¢ NetLine 
NetLine is a B2B-focused Content Syndication Platform that specializes in lead generation. It allows marketers 
to syndicate content like whitepapers, case studies, and webinars to highly targeted professional audiences. 
NetLine also offers tools for capturing and qualifying leads based on specific criteria. 

¢ Linkedin Sponsored Content 
As the world’s largest professional network, LinkedIn provides an excellent platform for B2B content 
syndication. LinkedIn Sponsored Content allows you to place your content directly in the news feeds of decision- 
makers in your industry. The platform also offers detailed targeting options, ensuring your content reaches the 
right audience. 

¢ Zemanta 
Zemanta is an Al-driven Content Syndication Platform that specializes in programmatic content distribution. It 
places your content on blogs, websites, and social media platforms, helping you reach a wide audience while 
optimizing for engagement. 


Best Practices for Maximizing Content 
Syndication Success 


Target the Right Audience 
Always ensure that your content is being distributed to the audience most likely to engage with it. Use the 
audience targeting features of Content Syndication Platforms to reach decision-makers in your industry. 


Refresh and Update Content 
Syndicating evergreen content can be effective, but it’s essential to ensure that your content is still 


relevant and up-to-date. Regularly refresh your content to reflect the latest industry trends, data, and best 
practices. 


Leverage Analytics 
Use the analytics provided by your Content Syndication Platforms to track engagement and performance. 


This data will help you refine your strategy and focus on the platforms and content that deliver the highest 
ROI. 


Follow Up with Leads 
Content syndication is often used as a lead generation tool, so it’s important to have a follow-up strategy in 


place. Once a lead engages with your content, nurture them through targeted email campaigns or 
personalized outreach. 


Conclusion 


Content Syndication Platforms offer B2B marketers a powerful tool to expand their reach, generate high- 
quality leads, and enhance brand visibility. By carefully selecting the right platforms, leveraging 
advanced targeting options, and following best practices, you can maximize the impact of your content 
syndication efforts. Whether you choose platforms like Outbrain and Taboola for broad distribution or 
NetLine and DemandWorks for targeted B2B lead generation, content syndication is an essential 
component of a successful B2B marketing strategy. 


